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Headline Women Take Over: Leading in a Day

Introduction 

Gender equality issue has presently become 
a global priority. Women's participation in 
the future is seen to be an incentive for an 
inclusive economic growth, it also has a role 
in creating a generation that is ready to face 
global challenges. The role of women in 
leadership is inevitable to ensure the 
dynamics of sustainable growth. The 
presence of women in business leadership 
provides a variety of ideas, solutions, and 
other added values for the company.

Happy 3rd Anniversary for IBCWE, Happy 
Women's Day, Merry Christmas and Happy 
New Year. We are entering 2020 with new 
enthusiasm and inspiration.

Gender equality is one of the human rights. The right to live properly and 
honorably, free from fear, and free to make choices. Human rights are 
not only intended for men, but also for women, one of which is the equal 
right to work and pursue a career path. The World Bank said, the level of 
global welfare can increase by 21.7% if gender equality is implemented. 
Conversely, losses on human capital wealth globally are estimated at US 
$ 160.2 trillion due to gender inequality.

Deputy for Coordinating the protection of Women and Children, 
Coordinating Ministry for Human and Cultural Development of the 

Republic of Indonesia, Ghafur Dharmasaputra, said that equality between women and men was still a challenge in Indonesia. It takes 
time to equalize positions between women and men in the economic �eld. The government will change the mindset of individuals 
and community groups to become more aware of gender, which provides equal and broad access for women and men in various 
�elds of development.

"Gender equality can be accelerated through proportional and professional increase in women's activity and advocacy in the world 
of work," Ghafur said.

The Indonesia Business Coalition for Women 
Empowerment (IBCWE) provides 
encouragement to female employees to 
appear to be leaders. Through Women Take 
Over: Leading A Day, CEO Telkomtelstra, Erik 
Meijer said, so far there has been no 
di�erence in the treatment received by 
female and male employees, including 
providing �exible working hours at work. 
"We will change the mindset that the IT 
industry is predominantly male, of which 
70% of our employees are male, and 30% are 
female. In the recruitment process, we will 
continue to increase the number of female 
employees," Erik added.



Proud to be a “Stay at home Dad”

According to Kantar Indonesia's CEO, Suresh Subramanian, Kantar has standards in supporting the potential of female 
employees to become leaders, because it has a range of KPI (Key Performance Indicators) and global guidelines related to this. 
"One thing we see from women leaders is because we give them enough con�dence and opportunities. So it really depends 
on companies and organizations to provide opportunities for women leaders to more easily develop to the top," said Suresh.

Meanwhile, Indef's senior economist, Aviliani said, "It is time for the government to think about a new era of labor force 
explosion, not only in the formal sector but also in the informal sector. With more and more educated unemployed, the 
government can make strategic policies by certifying workers. By doing so, Indonesian workers will be able to compete with 
workers from other countries."

The Australian Deputy Ambassador to Indonesia, Allaster Cox, hopes that the private sector can be a driver of change in 
advancing women's leadership in the private and business sectors. "We need to create a positive work environment that allows 
women to advance and achieve leadership positions in the company. The same thing was expressed by the President of 
IBCWE, Shinta W. Kamdani, "There are a number of stereotypes that place women in certain jobs and positions in the company, 
and women must have the courage to �ght these stereotypes and achieve their dreams."

The Women Take Over event also celebrated the success of three IBCWE members who recently received Economic Dividends 
for Gender Equality (EDGE) certi�cation, namely PT Mitra Adiperkasa Tbk, PT Gajah Tunggal Tbk, and PT Dan Liris. EDGE 
certi�cation is designed to help organizations create not only optimal workplaces for women and men, but also bene�t from 
it. This certi�cation helps organizations create workplaces that are not only optimal for women and men, but also increase 
productivity, employee retention and pro�tability in the long run.

To eliminate discrimination against women in the workplace, companies must commit to making diversity and inclusion the 
core value of the organization, providing opportunities for female employees to develop themselves, and encourage 
increased representation of women at every level of leadership.

When you hear the term “Stay at home Dad”, what crosses 
your mind? The assumption that the “Stay at home Dad” is 
a father who is not working or unemployed, is still often 
the perception of most people. In fact, just like a 
housewife, who can have a profession and be worked 
from inside the house, so is a “Stay at home Dad”.

The “Stay at home Dad” trend is now increasingly 
common among Indonesian families. In the framework of 
the 2019 National Father's Day, IBCWE in collaboration 
with Danone Indonesia, tried to review this trend through 
the event “Proud to Be a “Stay at home Dad”, which was 
held last November 15, 2019, in Cyber Building 2, with 
guest speaker Nucha Bachri Co-Founder of Parentalk.id, 
Geraldo Oryza, from Bapak Rangkul Community, and 
Widodo Sugiman as Practitioners of “Stay at home Dad”.

Most people still hold �rms the principle of distribution 
the obligations of a father and mother where the father 

serves the main breadwinner and the mother as an 
administrator of the domestic a�airs in the house. From 
house chores to providing care for the children is always 
burdened on the mother. In fact, the presence of fathers 
in the growth and development of children, as important 
as the presence of a mother.

VP of HR of Danone, Mira Sutjipto, is an example of a child 
who grew up in a family environment with the presence 
of a father as a “Stay at home Dad”. For her, the “Stay at 
home Dad” is not a strange concept, because the father 
and mother are a team, "Because ... Marriage is all about 
partnership." Just as with Maya Juwita, Executive Director 
of IBCWE says, the trend of the “Stay at home Dad” is not 
unusual anymore, especially for the successor generation 
in the present and future, "for the millennial generation, 
the trend of the “Stay at home Dad” is not an extreme 
anymore!"

The “Stay at home Dad” trends, is actually not new. 
United States Census Bureau (US) in 2005 noted, the 
number of “Stay at home Dad” in the US reached 98 
thousand people. Until 2018, it is close to 2 million 
people. In fact, in 1989 at least 10% of US fathers became 
Stay at Home Dads. In Indonesia alone, the trend of “Stay 
at home Dad” is still reaping the pros and cons, 
conservative beliefs about the concept of the duties of 
the responsibilities of father and mother in a family, is 
supported by cultural factors, customs and religion.

Even so, this trend is starting to be accepted in Indonesia, 

with the emergence of various Household 
Fathers communities, one of them is the 
Komunitas Bapak Rangkul (Bapak Rangkul 
Community).

Geraldo Oryza, as a member of the Bapak 
Rangkul Community who has been a “Stay 
at home Dad” for 8 years, tells us that his 
choice to become a “Stay at home Dad” 
does not necessarily make him 
unemployed. Technological advances 
actually support the creation of various 
professions that can be done from home. 
So that a father can be at home helping 
with my work. "We, the millennials, can 
choose many di�erent professions. In fact, 

I know a lot of fathers who take their children to school and all of them had jobs."

The same with Geraldo, Nucha Bachri Co-Founder of Parentalk.id believes, "“Stay at home Dad” is the same as the 
Housewife. If a housewife must be empowered, it would be better if the “Stay at home Dad” is also empowered, able to do 
something useful. "

A father can be more than just breadwinner of the family, his presence also has a positive impact on children's growth and 
development. The Pulih Foundation Study says children who are cared for by their fathers can achieve high school 
achievements, develop healthy social abilities of children, foster self-con�dence and security in children, reduce 
psychological problems in children, and become an example for children to respect their partners so as to prevent 
domestic violence in future life of the child.

This is how Widodo Sugiman feels. Although he has only been a “Stay at home Dad” for just over a year, it has been a long 
time dream of him. The many moments of child development that he could not witness, became the strongest reason for 
him. The wife's decision to continue her studies abroad, became the best time for him to become a “Stay at home Dad”. In 
fact, when many people doubt the ability of a father to take care of a child, he actually sees the children's school 
performance increasing. "A “Stay at home Dad” does not make the child's achieve less, as long as the husband and wife 
communicate with each other."

A father’s role and presence in a family share the same importance of that of a mother. Sharing roles, both domestic and 
breadwinners, can be done together as long as there is communication and mutual agreement.

Happy Father's Day.
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ARTICLE

16 Days Activism Against Gender Based Violence Campaign

Sexual harassment is not a trivial matter. In Indonesia, cases of sexual harassment against women, continue to 
increase. The Annual Record (CATAHU) of the National Commission on Violence Against Women (Komnas 
Perempuan) noted that the number of cases of sexual violence against women in Indonesia, which were reported 
in 2019 reached 406,178 cases, this number rose 14% compared to the previous year of 348,466 cases.

Not only in Indonesia, cases of sexual harassment also often occur in various parts of the world. This issue has also 
become a spirit to �ght violence against women. To that end, the international community simultaneously voiced 
the 16 Days Activist Against Gender Based Violence Campaign, which began on November 25 to December 10. This 
year, the 16 Days Activity Against Gender Based Violence Campaign carries the theme "Orange The World".

To support this movement, IBCWE together with PT Transportation Jakarta (Transjakarta), PT Blue Bird Tbk, Never 
Okay Project and Rooted Communication, declared this campaign, with the the=me of Sexual Harassment in the 
Workplace.

The 2018 Never Okay Project’s survey of 14 companies in Jakarta found many cases of sexual harassment in the 
workplace. Even among the management, not many would dare to speak. Another interesting fact raised, is that 
sexual harassment in the work environment turns out not only to be experienced by female employees, 40% of 
male employees also experience sexual harassment in physical form.

The results of a survey conducted by Never Okay Project, became the content of campaign material in the form of 
16 Signs of Sexual Harassment or # 16 femaleamber, spread by IBCWE, Transjakarta and Blue Bird, through social 
media accounts, for 16 days. This campaign is intended for passengers, especially workers in Jakarta.

Through this campaign, the public is expected to be more sensitive to distinguish what actions include sexual 
harassment, how to react to them, so they dare to speak up and act decisively if sexual harassment occurs in the 
work environment, especially if it occurs in the public domain, or even in the personal space.

LET’S ORANGE THE WORLD.



EVENT PROGRAM

IBCWE - ILO Second Training of 
Facilitators (ToF) on In Business Soft 
Skills Training

The high demand for Training of Facilitators (ToF) for Soft 
Skills Business training from IBCWE member companies, 
the second ToF was held again on 27-29 November 2019, 
at the Permata Hotel Bogor.

Company representatives who participated in the �rst ToF, 
returned to follow the second ToF. The 10 IBCWE member 

companies participating in the training are PT Adis Dimension Footwear, Accenture Indonesia, Jones Lang LaSalle 
(JLL) Indonesia, PT Pan Brothers Tbk, PT Tira Austenite Tbk, PT Merdeka Copper Gold Tbk, PT Mitra Adiperkasa Tbk, 
Danone Indonesia, Telkomtelstra, and PT Gajah Tunggal Tbk.

IBCWE as the implementing partner of the ILO, implemented a workforce readiness and development program 
that has been implemented in 
three countries, namely 
Indonesia, the Philippines and 
Thailand. This second ToF 
emphasizes Soft Skills Business 
training with material content 
such as Team Work, 
Communicator Skills, Leadership, 
Group Dynamics and several 
other modules that will be used 
by facilitators from each 
company.

anggota IBCWE untuk dibahas dalam masing-masing Forum Group Disscussion (FGD) perusahaan.

Dengan pembekalan ini, para pekerja diharapkan meningkatkan produktivitas kerja dan omset perusahaan.
    

Womens Empowerment Principles Working Group (WEP WG)

Empowering women in business and economics, 
contributes to increasing the participation of the female 
workforce. It is also a major contributor to the country's 
economic growth.

Seeing the important role of women, IBCWE 
collaborated with UN Women & IGCN, holding the 
"Empowering Women in the Workplace, Marketplace, 
and Community" Workshop and Dialogue on Women's 
Empowerment Principles (WEPs), on November 26, 
2019, in PPM Manajemen building, Jakarta. The 
workshop, which was attended by a number of 
academics, NGOs, and member companies of IBCWE, 
UN WOMEN and IGCN, wanted to raise awareness and 

encourage corporate commitment to implement WEPs in business practices.

The workshop was attended by speakers from various corporations, such as Je�rey Yuwono, Sorabel's Chief 
Executive O�cer, Cicilia Nina Triana Wuryani, Chief Agency O�cer, PT AXA Financial Indonesia, Lidia Ahmad, 
Engineering Manager, BP Global Operations Organization (GOO) Asia Paci�c Region and Tangguh GOO 
Representative, BP Upstream Women in GOO.

The 'Womens Empowerment Principles Working Group' (WEP WG), is expected to make the implementation 
of WEPs in company business practices run consistently so that gender equality and empowerment of women 
in the workplace can be achieved.
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Penghargaan L’oréal-UNESCO Untuk Women In Science 2019 

Four Indonesian women researchers received awards and support for their e�orts to develop scienti�c innovations to realize 
sustainable development. The four women each are Dr. Sc. Widiastuti Karim, M.Sc from Udayana University, Dr.rer.nat. Ayu 
Savitri Nurinsiyah, M.IL., M.Sc from the Indonesian Institute of Sciences (LIPI), Dr. Swasmi Purwajanti, M.Sc from the 
Technology Assessment and Application Agency (BPPT), and Dr. Eng. Osi Arutanti, M.Sc from the Indonesian Institute of 
Sciences (LIPI).

The L'Oréal-UNESCO Award for Women in Science which has been taking place since 2004, has a mission to recognize, 
encourage and support women in the �eld of science, so that the spirit of women in the �eld of science can increase. The 
program has given fellowships to 57 women researchers in Indonesia, �ve of whom have received international awards.

President Director of L'Oreal Indonesia, Umesh Phadke, said he was proud of the achievements and track records created by 
women researchers in Indonesia, since the program began 16 years ago. It is hoped that more and more female researchers 
will contribute to the world of science, making it easier and smooth to achieve sustainable development.
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Unilever Launches “Unbounded 
Movement” Campaign

In line with the spirit of commemorating International 
Disability Day 3 December, PT Unilever Indonesia Tbk 
launched the "Unlimited Motion" campaign, while 
introducing the "Motion by Rexona" application. This 
campaign invites and facilitates all Indonesian people, 
including people with disabilities, to be more active in 
moving. This campaign is fully supported by the 
Ministry of Health and PT MRT Jakarta, to create a 
healthier, more advanced and prosperous Indonesia.

According to Ira Noviarti as Personal Care Director of 
PT Unilever Indonesia Tbk, "Rexona has a noble purpose or goal to get the Indonesian people to be more 
active in moving without fear of sweating. To that end, Rexona presents a "In�nite Motion" campaign that 
invites the Indonesian people without exception to be equally moving, because we believe in the importance 
of 'Move More to Live More'.

Ira continued “through the application of ‘Motion by 
Rexona’, people with disabilities and non-disabilities can 
connect, contribute and collaborate with each other, in 
moving actively to seize all opportunities, so that no one 
is left behind in the development process”. Rexona targets 
to collect 2 billion steps which will be converted into 
donations in the form of wheelchairs to help the mobility 
of people with disabilities. 

This means, while actively moving, people can also 
actively donate.


